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& 
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Business groups are collections of firms bound together in formal and informal ways in an 
intermediate sense for achieving an economic purpose (Yaprak & Karademir, 2009). They 
prevail in both developed and emerging economies (Ghemawat & Khanna, 1998) and 
constitute the dominant organizational form in many emerging economies (EEs) (Chung & 
Luo, 2008; Khanna & Rivkin, 2001). Scholars have utilized multiple theoretical perspectives 
for defining, characterizing and comprehending business groups. These groups play an 
important role in EEs by filling institutional voids and creating their own internal capital, 
labour and product markets (Khanna & Palepu, 1997).  

Several studies have explored the performance of business groups in EEs. Most of these 
studies focus on domestic performances of these groups, or their affiliate firms, within home 
countries (e.g. Chacar & Vissa, 2005; Chang, Chung, & Mahmood, 2006; Douma, George, & 
Kabir, 2006; Khanna & Palepu, 2000a; Khanna & Rivkin, 2001). Only a small minority have 
explored the impact that affiliation to a business group has on the degree of 
internationalization of the focal firm, albeit with contradictions (e.g. Chang, 1995; Chittoor, 
Sarkar, Ray, and Aulakh, 2009). The issue requires deeper probing in the context of rising 
internationalization of EE firms, many of which are affiliated to larger business groups.  

The purpose of this workshop is to address the issue of internationalization of business 
groups from two of the world’s largest EEs: China and India. Some of the main questions 
sought to be addressed are as follows: 

1. How is the efficacy of business groups affected by the rapidly changing institutional 
environments in China and India? What are the technological, innovative, and 
regulatory responses of business groups to the domestic policy environment and to 
global developments respectively? 
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2. Business groups are social structures deeply embedded in the broader institutional 
environment of EEs like China and India. How does this affect the 
internationalization propensity and prospects of their affiliate firms? 

3. What are the motivations (e.g. diversifying risk, economies of scale, technology 
transfers) for Chinese and Indian business groups to internationalize? 

4. How do business groups from the two economies determine their choice of new 
markets, management structure of international affiliates and their functional 
relationships with these affiliates? 

5. What are the organizational transformations taking place in business groups from 
China and India for responding to changes in the external institutional 
environment? 

6. What are the contextual advantages/disadvantages of international expansion 
perceived by business groups from both countries? 

7. What is the evidence of advantages/disadvantages transferring to foreign markets 
when Chinese and Indian firms internationalize their operations? 

 
ISAS and EMIRG are pleased to issue this Call for Papers for the Workshop. Interested 
participants are requested to submit a title and an abstract (approximately 1000 words) latest 
by 31 July, 2013. The abstracts are to be sent to Professor Vikas Kumar 
(vikas.kumar@sydney.edu.au) or Ms Pratima Singh (isasps@nus.edu.sg). Submitted abstracts 
will go through a double-blind peer-review process. Selected participants will be informed by 
15 September 2013. Selected papers presented at the Workshop will be considered for 
publication in a special issue of a reputed journal or an edited volume. 
 
The Workshop does not have any registration fee. Participants are expected to fully fund their 
expenses for attending the Workshop. 
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